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KODA AUTO MARKET SHARE

Czech Republic

¢ N ; 1. r 709
Skoda Auto is an automobile manufacturer 0 70%

based in the Czech Republic. Skoda became a

wholly owned subsidiary of the Volkswagen L 60%
Group in 2000, positioned as the entry brand 0.8
to the group.

0.7 [ 50%
The origins of what became Skoda Auto go
back to the early 1890s, when the company 0.6
started out manufacturing bicycles. Skoda's [ 40%
founders (Laurin & Klement) then started 05

with the production of motorcycles and by L 30%
1905 the firm was manufacturing 0.4

automobiles. After WWII, the company was

nationalised, but retained a good reputation 03 r 20%

until the 1960s, producing models such as the

Skoda 440 Spartak, 445 Octavia, Felicia and 02 5

3koda 1000 MB. [ 10%
0.1

The bad perception of Skoda in Western 0.0 L 0%

Europe has changed completely since its 1995 1997 1999 2001 2003 2005 2007 2009 2011

takeover by VW in 1991. In 2011 Skoda sold a
record number of 875,000 cars, or 1.5% of
global car sales.

Source: IBCA, ACEA, Helgi Analytics

Total Cars Sold (mil) e Share On Czech Market (rhs)

You will find more at http://www.helgilibrary.com/indicators/index/sales-of-skoda

HELGI'S POINT OF VIEW SALE OF NEW CARS IN THE CZECH REPUBLIC

The Czech Republic (together with Slovakia, the other half of 100%
former Czechoslovakia until 1992) has become the "Detroit of 90%
Europe" over the last decade. Both countries produce the most 20%
cars per capita in the world, over 100 per 1,000 inhabitants. ’

70%
While the Czech Republic has a rich history of car production /o

60%

dating back to the famous Laurin & Klement, both countries are
now benefiting from the expansion of Germany's Volkswagen and 50%
South Korea's Kia and Hyundai in the region.

40%

The Czech market is still heavily dominated by Skoda Auto, 30%
though its market share has dropped from around 60% in the 0%
b

middle of the 1990s to around 35% now. Not that it matters to
Skoda. Skoda's annual sales will probably exceed 1 mil cars in 10%
2013, so the increasing focus on other bigger and mostly 0%
developing markets (such as China, India and Russia) seems to be
paying off so far.
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™ Skoda ™ VW ™ Ford ®™Renault KIA = Others

ABOUT THE PRODUCT

Helgi's Point is a service primarily set up to feed media sector with interesting statistical data. If you like it, you can find more at
www.helgilibrary.com/daily. If you would like to get our report regularly, please, register at www.helgilibrary.com/user/register and
receive our daily report with an excel file the actual data for free. If you have any questions, suggestions, or comments, please, let us know
at info@helgianalytics.com.
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25. Unora, 2013 Ceska Republika

RZNI PO SKODY AUTO V CESK

Skoda je vyrobce automobilii se sidlem v 10 [ 70%
Ceské republice. V roce 2000 se Skoda stala 09
pIné vlastnénou dcefinou spole¢nosti i L 0%
koncernu Volkswagen na pozici vstupni 08
(nejlevnéjsi) znacky do skupiny.

0.7 [ 50%

Potatky Skody Auto sahaji k za¢atk&im 90.
let 19. stoleti, kdy firma zacala vyrabét jizdni 0.6

kola. Zakladatelé Skody Laurin a Klement [ 40%

potom zacali vyrabét motocykly a do roku 0.5

1905 firma vyrabéla auta. Po 2. svétové b 30%
vdlce byla firma znarodnéna, ale udrzela si 04

dobrou povést az do 60. let 20. stoleti

vyrobou takovych modelt jako byly Skoda 03 [ 20%
440 Spartak, 445 Octavia, Felicia a Skoda 02

1000 MB. L 20%
. N 0.1

Spatné vnimdéni znacky Skoda v zépadni

Evropé se zcela zménilo po jejim prevzeti 0.0 - 0%
skupinou Volkswagen v roce 1991. V roce 1995 1997 1999 2001 2003 2005 2007 2009 2011

2011 Skoda prodala rekordni pocet 875 tisic

voz(, tedy 1.5% z celkovych prodejd aut na Potet prodanych aut (mil) e P0dil na Eeském trhu (prava osa)

Zdroj: IBCA, ACEA, Helgi Analytics

Vice naleznete na http://www.helgilibrary.com/indicators/index/sales-of-skoda

HELGIHO POINTA TRH S NOVYMI AUTY V CESKU

Ceska republika (spole¢né se Slovenskem) se za poslednich 10 let 100%
stala "Detroitem Evropy". Obé zemé vyrobily nejvice osobnich aut 90%
na svété méreno k velikosti jejich populace.

80%
Zatimco Cesko mé bohatou zku3enost s vyrobou automobilti jiz od 70%
CasU Laurina a Klementa, obé zemé dnes tézZi hlavné ze spojeni s
némeckym Volkswagenem a expanzi jihokorejskych automobilkek 60%
Kia a Hyundai. 50%
Skoda Auto z(istava nejvétiim prodejcem na &eském trhu, i kdyz 40%
jeji podil se sniZil ze 60% v poloviné devadesatych let na zhruba o
35% v soucasné dobé. Né 7e by to Skodovce pfili§ vadilo. V roce 30%
2013 muze prodej Skody prekrogit hranjci 1 miliénu vozu, takze 20%
sazka na velké rozvijejici trhy jako jsou Cina, Rusko nebo Indie se 10%
zatim vyplaci.
0%
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® Skoda ™ VW ® Ford ®Renault KIA = Others
O PRODUKTU

"Helgiho pointa" je produkt, ktery se snaZi poskytnout zajimavd statistickd data jednoduchou formou prevdzné medidlnimu sektoru. Pokud
Vds tato sluZba zaujme, vice naleznete na www.helgilibrary.com/daily. Pokud mdte zdjem odebirat nds report pravidelné, zaregistrujte se
na www.helgilibrary.com/user/register a odebirejte kazdy den zdarma report spole¢né s prilozenym datovym souborem. Pokud budete mit
Jjakékoliv dotazy, ndvrhy Ci pripominky, kontaktujte nds prosim na info@helgianalytics.com.
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ABOUT HELGI ANALYTICS
Helgi Analytics is a consulting company based in the Czech Republic. The company mainly provides consultancy in the area of financial
services and real estate and focuses primarrily on the region of Central and Eastern Europe.

Helgi Analytics also runs a web application called Helgi Library, which is a database/library offering data and analyses on more than
95% of the world's economy and population. The Library aims to bring interesting statistical data and analyses to a wide audience
under affordable conditions. If you wish to get more details, please visit www.helgilibrary.com or contact us at
info@helgianalytics.com.

Helgi Analytics

Eliasova 38, Prague 6

160 00, Czech Republic
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DISCLAIMER

© 2012, HELGI ANALYTICS LTD. ALL RIGHTS RESERVED. All information contained herein is protected by Copyright Law and no such information may be
copied or otherwise reproduced, in whole or in part, in any form or manner, by any Person or Company without Helgi Analytics' prior written consent. All
information contained herein is obtained by Helgi Analytics from sources believed by it to be accurate and reliable. Because of the possibility of human
and mechanical error, as well as other factors, however, all information contained herein is provided without warranty of any kind. Under no
circumstances is Helgi Analytics under any liability to any person or entity for any loss or damage caused by any error, or other circumstance or
contingency within or beyond the control of Helgi Analytics or any of its directors, employees, or agents in connection with the procurement, collection,
compilation, analysis, interpretation, communication, publication, or delivery of any such information, or any direct or indirect damages whatsoever. The
financial reporting, analysis, projections, observations, and other information contained herein are, and must be construed solely as, statements of
opinion and not statements of fact or recommendations to purchase, sell, or hold any securities.




