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Start-up Procedures To Register A Business

Start-up procedures are those required to 20
start a business, including the interactions
needed to obtain the necessary permits and 18
licences and to complete all inscriptions,
verifications, and notifications to start 16
operations.
14
Data are for businesses with specific
characteristics of ownership, size, and type of 12
production.
10
There are some interesting comparisons
between the developed countries (such as 8
the 15 procedures necessary to start up a
business in Greece, compared to only two in 6
Australia), but also between the developing
economies (14 procedures in China, 4
compared to only 5 in Romania).
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Source: World Bank, Helgi Analytics

You will find more at www. helgilibrary.com/indicators/index/start-up-procedures-to-register-a-business

HELGI'S POI OF VIEW CZECH REPUBLIC
Start-up procedures are those required to start a business, 12.0
including the interactions needed to obtain the necessary permits
and licences and to complete all inscriptions, verifications, and 100
notifications to start operations. '
Data are for businesses with specific characteristics of ownership, 8.0
size, and type of production.
There are some interesting comparisons between the developed 6.0
countries (such as the 15 procedures necessary to start up a
business in Greece, compared to only two in Australia), but also 4.0
between the developing economies (14 procedures in China,
compared to only 5 in Romania). 20
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ABOUT THE PRODUCT

Helgi's Data Breakfest is a service primarily set up to feed media sector with interesting statistical data. If you like it, you can find more at
www.helgilibrary.com/daily. If you would like to get our report regularly, please, register at www.helgilibrary.com/user/register and
receive our daily report with an excel file the actual data for free. If you have any questions, suggestions, or comments, please, let us know
at info@helgianalytics.com.
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Pocet ikontl k zahajeni nového podnikani

Pocet tkonl nutnych k zahajeni podnikani, 20
véetné interakci k ziskani potfebnych 18
povoleni a licenci a dokonceni viech zapisd,
ovéfeni a ozndmeni k zahajeni podnikani. 16
Data jsou za podniky se zvlastnimi typy

vlastnictvi, velikosti a druhu vyroby. 14
Mezi vyspélymi zemémi jsou zajimavé 12

rozdily (napfiklad v Recku je k zahajeni
podnikédni nutné 14 povoleni, v Australii jsou
to pouha dvé), stejné tak ale i mezi
rozvojovymi ekonomikami (jako napfiklad
14 povoleni nutnych v Ciné ve srovnani s 6
pouhymi 5 v Rumunsku)
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Zdroj: Svétova banka, Helgi Analytics
Vice informaci najdete na www.helgilibrary.com/indicators/index/start-up-procedures-to-register-a-business
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Pocet tkonU nutnych k zahajeni podnikani, véetné interakci k 12.0

ziskdni potfebnych povoleni a licenci a dokonéeni viech zapist,
ovéfeni a ozndmeni k zahajeni podnikani. Data jsou za podniky se 10.0
zvlastnimi typy vlastnictvi, velikosti a druhu vyroby.
Mezi vyspélymi zemémi jsou zajimavé rozdily (napfiklad v Recku 8.0
je k zahdjeni podnikani nutné 14 povoleni, v Australii jsou to
pouha dvé), stejné tak ale i mezi rozvojovymi ekonomikami (jako 6.0
napfiklad 14 povoleni nutnych v Ciné ve srovnani s pouhymi 5 v
Rumunsku) 2.0
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O PRODUKTU

"Helgiho pointa" je produkt, ktery se snaZi poskytnout zajimavd statistickd data jednoduchou formou prevdzné medidlnimu sektoru. Pokud
Vds tato sluZba zaujme, vice naleznete na www.helgilibrary.com/daily. Pokud mdte zdjem odebirat nds report pravidelné, zaregistrujte se
na www.helgilibrary.com/user/register a odebirejte kaZdy den zdarma report spoleéné s pfiloZzenym datovym souborem. Pokud budete mit
jakékoliv dotazy, ndvrhy Ci pfipominky, kontaktujte nds prosim na info@helgianalytics.com.
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ABOUT HELGI ANALYTICS
Helgi Analytics is a consulting company based in the Czech Republic. The company mainly provides consultancy in the area of financial
services and real estate and focuses primarrily on the region of Central and Eastern Europe.

Helgi Analytics also runs a web application called Helgi Library, which is a database/library offering data and analyses on more than
95% of the world's economy and population. The Library aims to bring interesting statistical data and analyses to a wide audience
under affordable conditions. If you wish to get more details, please visit www.helgilibrary.com or contact us at
info@helgianalytics.com.

Helgi Analytics
Eliasova 38, Prague 6
160 00, Czech Republic
www.helgianalytics.com
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DISCLAIMER

2012, HELGI ANALYTICS LTD. ALL RIGHTS RESERVED. All information contained herein is protected by Copyright Law and no such information may be
copied or otherwise reproduced, in whole or in part, in any form or manner, by any Person or Company without Helgi Analytics' prior written consent. All
information contained herein is obtained by Helgi Analytics from sources believed by it to be accurate and reliable. Because of the possibility of hum
and mechanical error, as well as other factors, however, all information contained herein is provided without warranty of any kind. Under no
circumstances is Helgi Analytics under any liability to any person or entity for any loss or damage caused by any error, or other circumstance or
contingency within or beyond the control of Helgi Analytics or any of its directors, employees, or agents in connection with the procurement, collection,
compilation, analysis, interpretation, communication, publication, or delivery of any such information, or any direct or indirect damages whatsoever. The
financial reporting, analysis, projections, observations, and other information contained herein are, and must be construed solely as, statements of
opinion and not statements of fact or recommendations to purchase, sell, or hold any securities.




