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COFFEE CONSUMP N PER CAPI SPOTREBA KAVY NA OSOBU
Coffee is one of the most-consumed 4.5 1 Kava je jednim z nejvice konzumovanych 4.5 7
_beverages in the worl_d. T2 (217 e e Tea ==Coffee napoju na svété. Kavova zrna se nachazeji v Caj  ==—Kafe
n cgffee cherrles, il GEUENERES 4.0 plodu podobny nasi tiesni, které rostou na 4.0
cultivated in over 70 countries, primarily in . ) ) . .
equatorial Latin America, Southeast Asia, stromech péstovanych ve vice nez 70
South Asia and Africa. 3.5 1 zemich, pfedevsim v rovnikové Latinské 35
Americe, jihovychodni Asii, jizni Asii a Africe.
An important export commodity, coffee was 3.0 1
the top agricultural export for twelve V roce 2004 byla kdva, jako vyznamnd 3.0 1
countries in 2004, and it'was the world's 25 exportni komodita, artiklem &islo 1 v
3:’::?: Iza(;'g;st legal agricultural export by exportu zemédélského zboi ve 12 zemich 25 7
. 2.0 svéta a v roce 2005 byla kava sedma na
Scandinavians are the largest drinkers of SVEté co se tyce legalniho exportu 2.0 1
coffee in the world, together with the Dutch 1.5 1 zemédélskych komodit.
and Swiss, with more than 8 kilos consumed 1.5 -
per person a year. With 12 kg consumed per 1.0 Skandinavci jsou nejvétsi konzumenti kdvy
person in 2007, Finland is the absolute na svété spolu s Nizozemim a Svycarskem s 1.0 1
winner. 0.5 vice nez 8 kg spotfeby na osobu ro¢né. S 12 ’
kg spotiebovanych v roce 2007 na osobu je
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You will find more at http://www.helgilibrary.com/indicators/index/coffee-consumption-per-capita Vice informaci najdete na You will find more at http://www.helgilibrary.com/indicators/index/coffee-consumption-per-capita
Czechs are not any heavy coffeee drinkers. Although they enjoy a 14.0 Cesi nejsou zadni velci "zavislaci" na kavé. | kdyz si v priméru daji 140
cup of coffee per person a day, consumption of coffee has been 120 jeden $dlek na osobu denné, spotfeba kavy v poslednich deseti 120
declining over the last decade to around 2.4 kg a year, on letech klesa ke zhruba 2.4 kg na osobu ro¢né. To je asi polovina
average. That is roughly a half when compared to the European 10.0 evropského priiméru a tfetina ve srovnani s nejvice zavislymi 10.0
average, or less than a third when compared to the heaviest popijeci kdvy ze skandinavie.
coffee-addicts from the Scandinavia. 8.0 L . . L, 8.0
Na druhou stranu se zvysuje kvalita spotfebované kavy a
Having said that, Czechs have bee increasingly looking for a 6.0 prosttedi, kde se konzumuje. Ce$i spotfebovavaji vice kvalitnéjsi 6.0
quality. Consumption of Arabica coffee has been increasing as arabiky oproti levnéjsi robusté oproti minulosti a pocet kavaren se
opposed to the cheaper and lower quality Robusta while number 4.0 za poslednich 10 let zdvojnasobil. Cesi tak celkem za kavu utrati 4.0
of coffee houses has doubled in the last decade. Czechs spend okolo K¢ 5 miliard korun rocné. 20
i 2.0 3
around USD 250 mil on coffee a year. IIIIII | kdyz spotieba kavy ziistava v Ceské republice relativné nizka, IIIIII
Although consumption of coffee is relatively low, Czechs have 0.0 = &esi si svij Salek kavy podle statistik vice uZivaji vice. Pryé s 0.0 - -
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been clearly moving from its cheap home-made Turkish styled Ex Sw5cco N % 3 828w 2L£3a SEESEsES = turkem ¢&i instantni pseudo kavou pfipravenou narychlo doma, s$28925c5e S EcESESSTEEER5325
. . EE58ac 23550858582 C°2E=82ER28 S . Spx e S532%¢E5R BESaaw s mWE T3 EQE o
or instant coffee to a cup of tasty espresso drank in a fancy gese EQ g LaPsy $3 Z 3¢ g Sz £ dejte si kvalitni silné espresso v pékném prostredi kavarny! LF= = §ag £ % g2 3 Iyg5e23e
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O PRODUKTU
Helgi's Data Breakfest is a service primarily set up to feed media sector with interesting statistical data. If you like it, you can find more at "Helgiho pointa" je produkt, ktery se snaZi poskytnout zajimavd statistickd data jednoduchou formou prevdzné medidinimu sektoru. Pokud
www. helgilibrary.com/daily. If you would like to get our report regularly, please, register at www.helgilibrary.com/user/register and Vds tato sluzba zaujme, vice naleznete na www.helgilibrary.com/daily. Pokud mdte zdjem odebirat nds report pravidelné, zaregistrujte se
receive our daily report with an excel file the actual data for free. If you have any questions, suggestions, or comments, please, let us know na www.helgilibrary.com/user/register a odebirejte kaZdy den zdarma report spolecné s pfiloZenym datovym souborem. Pokud budete mit
at info@helgianalytics.com. Jjakékoliv dotazy, ndvrhy Ci pripominky, kontaktujte nds prosim na info@helgianalytics.com.
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ABOUT HELGI ANALYTICS
Helgi Analytics is a consulting company based in the Czech Republic. The company mainly provides consultancy in the area of financial
services and real estate and focuses primarrily on the region of Central and Eastern Europe.

Helgi Analytics also runs a web application called Helgi Library, which is a database/library offering data and analyses on more than
95% of the world's economy and population. The Library aims to bring interesting statistical data and analyses to a wide audience
under affordable conditions. If you wish to get more details, please visit www.helgilibrary.com or contact us at
info@helgianalytics.com.
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DISCLAIMER

© 2012, HELGI ANALYTICS LTD. ALL RIGHTS RESERVED. All information contained herein is protected by Copyright Law and no such information may be
copied or otherwise reproduced, in whole or in part, in any form or manner, by any Person or Company without Helgi Analytics' prior written consent. All
information contained herein is obtained by Helgi Analytics from sources believed by it to be accurate and reliable. Because of the possibility of human
and mechanical error, as well as other factors, however, all information contained herein is provided without warranty of any kind. Under no
circumstances is Helgi Analytics under any liability to any person or entity for any loss or damage caused by any error, or other circumstance or
contingency within or beyond the control of Helgi Analytics or any of its directors, employees, or agents in connection with the procurement, collection,
compilation, analysis, interpretation, communication, publication, or delivery of any such information, or any direct or indirect damages whatsoever. The
financial reporting, analysis, projections, observations, and other information contained herein are, and must be construed solely as, statements of
opinion and not statements of fact or recommendations to purchase, sell, or hold any securities.




