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Proportion Of One-Person Households (As % Of Total)

9
A one-person household is a person who 60%
makes provision for his or her own food and
other essentials for living without combining 50%
with any other person to form part of a multi-
person household.
40%
In most Western European countries and the
USA, it has been the fastest-growing type of
household since the 1980s. Previously both 30%
socially uncommon and unaccepted because
of perceived roles, public awareness, modern
socioeconomic factors and the increased 20%
availability, popularity and length of
education and careers have made the single
lifestyle a viable option for many Americans. 109, I
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Source: National Statistical Office, OECD, Helgi Analytics

You will find more at www. helgilibrary.com/indicators/index/proportion-of-one-person-households-as-of-total

HELGI'S POINT OF VIEW CZECH REPUBLIC

Among the most striking features of family household 5.0
composition is the progressive decline in the average size of
households and the rapid rise in one-person households.

4.5

4.0
In the United States, for example, single-person households as a

share of total households rose from 13% in 1960 to 28% in 2011, 3.5
and the number of lone parent (primarily single-mother) 3.0
households increased from 1.5 million in 1950 to 9.5 million in
2000. In Japan, the share of one-person households rose sharply
from 19.8% in 1980 to 29.5% in 2005. But, it is Scandinavians who | 2.0
seem most lonely with one-person household representing nearly
every second family in Sweden, for instance.
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In the Czech Republic, nearly a third of total households were 1o

formed by a one person only in 2011. Nearly half of that was 0.5

formed by pensioners. Two thirds of one-person female
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male one-person households is formed by men younger than 39

years old... Households (mil) e persons Per Household

ABOUT THE PRODUCT

Helgi's Data Breakfest is a service primarily set up to feed media sector with interesting statistical data. If you like it, you can find more at
www. helgilibrary.com/daily. If you would like to get our report regularly, please, register at www.helgilibrary.com/user/register and
receive our daily report with an excel file the actual data for free. If you have any questions, suggestions, or comments, please, let us know
at info@helgianalytics.com.
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jednoclennych domacnosti (jako % ze vsech dom
60%
Jednotlennd domacnost je osoba, ktera si
obstarava jidlo nebo jiné nezbytnosti k
Zivotu, bez pfispéni jiné osoby,s niz by 50%
vytvorili vicecetnou domacnost.

Ve vétsiné zapadoevropskych zemia USAje  40%

tento typ doméacnosti nejrychleji rostoucim
od 80. let minulého stoleti. Co bylo dfive

povazovano za spolecensky nevyhodné a 30%
nepfijatelné je dnes stale vice rozsifené jako
generace "Singles", pravé kvlli modernim
socioekonomickym faktoram a zvydujicise ~ 20%
dostupnosti popularniho a ¢asové
zdlouhavého vzdélani a budovani kariéry.
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Zdroj: National Statistical Office, OECD, Helgi Analytics

Vice informaci najdete na www.helgilibrary.com/indicators/index/proportion-of-one-person-households-as-of-total

HELGIHO POINTA CESKA REPUBLIKA

Klesajici pramérna velikost domacnosti a rychly nérdst poctu 50

jednoclennych doméacnosti jsou jedny z nejvyraznéjsich 45

charakteristik zmén struktury domacnosti v celém svété. 20

Ve Spojenych statech se napfiklad zvysil podil jednocdlennych
domacnosti ze 13% v roce 1960 aZ na 28% v 2011 a pocet

neuplnych rodin (hlavné osamélych matek) vzrostl z celkového 3.0
poctu 1.5 miliénu v roce 1950 na 9.5 miliénu v roce 2000. V

35

Japonsku se podil jednoclennych domécnosti zvysil z 19.8% na 2%
29.5% v roce 2005. Oviem, jsou to skandindvci, kdou vypadaji 2.0
nejvice osamélé, témé¥ kazda druha domacnost ve Svédsku je 15
jednoclenna.
N 1.0
V Ceské republice tvofily jednoclenné domdcnosti v roce 2011
téméf tietinu viech domacnosti. Polovinu z toho tvofi dichodci. 05
Dvé tietiny viech jednodlennych domacnosti Zen reprezentuji 0.0
Zeny starsi 60 let, na druhou stranu, vétsinu téchto muzskych 1930 1950 1961 1970 1980 1991 2001 2011

domadcnosti tvofi muzi mladsi 39 let. Pocet domacnosti (mil)

== primérny pocet osob na domacnost
"Helgiho pointa" je produkt, ktery se snaZi poskytnout zajimavd statistickd data jednoduchou formou prevdzné medidlnimu sektoru. Pokud
Vds tato sluZba zaujme, vice naleznete na www.helgilibrary.com/daily. Pokud mdte zdjem odebirat nds report pravidelné, zaregistrujte se
na www.helgilibrary.com/user/register a odebirejte kazdy den zdarma report spole¢né s prilozenym datovym souborem. Pokud budete mit
Jjakékoliv dotazy, ndvrhy Ci pripominky, kontaktujte nds prosim na info@helgianalytics.com.
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ABOUT HELGI ANALYTICS
Helgi Analytics is a consulting company based in the Czech Republic. The company mainly provides consultancy in the area of financial
services and real estate and focuses primarrily on the region of Central and Eastern Europe.

Helgi Analytics also runs a web application called Helgi Library, which is a database/library offering data and analyses on more than
95% of the world's economy and population. The Library aims to bring interesting statistical data and analyses to a wide audience
under affordable conditions. If you wish to get more details, please visit www.helgilibrary.com or contact us at
info@helgianalytics.com.
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Eliasova 38, Prague 6

160 00, Czech Republic
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DISCLAIMER

© 2012, HELGI ANALYTICS LTD. ALL RIGHTS RESERVED. All information contained herein is protected by Copyright Law and no such information may be
copied or otherwise reproduced, in whole or in part, in any form or manner, by any Person or Company without Helgi Analytics' prior written consent. All
information contained herein is obtained by Helgi Analytics from sources believed by it to be accurate and reliable. Because of the possibility of human
and mechanical error, as well as other factors, however, all information contained herein is provided without warranty of any kind. Under no
circumstances is Helgi Analytics under any liability to any person or entity for any loss or damage caused by any error, or other circumstance or
contingency within or beyond the control of Helgi Analytics or any of its directors, employees, or agents in connection with the procurement, collection,
compilation, analysis, interpretation, communication, publication, or delivery of any such information, or any direct or indirect damages whatsoever. The
financial reporting, analysis, projections, observations, and other information contained herein are, and must be construed solely as, statements of
opinion and not statements of fact or recommendations to purchase, sell, or hold any securities.




