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Sheep And Goat Meat Consumption Per Capita

Lamb is the meat (flesh) from a sheep that is 50
less than one year old. Mutton is the meat

from a sheep that is over one year of age. 45

While sheep meat only accounts for 6% of the 40

world's meat consumption, it is the principal
meat in regions of North Africa, the Middle
East, India, and parts of Europe.
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The European Union is the largest lamb
consumer and number one importer of lamb;
99% of the lamb imported originates from
Australia and New Zealand. In Australia the
Leg of Lamb Roast is considered the national
dish.
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Source: Faostat, Helgi Analytics

You will find more at www. helgilibrary.com/indicators/index/sheep-and-goat-meat-consumption-per-capita
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While sheep meat only accounts for 6% of the world's meat 1.0 r 25
consumption, it is the principal meat in regions of North Africa, 09
the Middle East, India, and parts of Europe. :

0.8 - 20
The European Union is the largest lamb consumer and number 07

one importer of lamb; 99% of the lamb imported originates from
Australia and New Zealand. In Australia the Leg of Lamb Roast is 0.6 15
considered the national dish.

0.5
Mongolia, Turkmenistan, New Zealand, Iceland and Greece are 0.4 - 10
the countries where the biggest eaters of sheep and goats live. An 03
average Mongolian eats nearly 50 kg of sheep and goat meat a ’
year, accoding to Faostat. Central Europeans are on the otherend | 0.2 -5
of the scale hardly eating more than 0.5 kg a year per capita. 01
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Helgi's Data Breakfest is a service primarily set up to feed media sector with interesting statistical data. If you like it, you can find more at
www.helgilibrary.com/daily. If you would like to get our report regularly, please, register at www.helgilibrary.com/user/register and
receive our daily report with an excel file the actual data for free. If you have any questions, suggestions, or comments, please, let us know
at info@helgianalytics.com.
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Spotieba skopového a koziho masa na osobu

Jehnédi je maso z ovci, které je méné nez 50
jeden rok staré zatimco skopové maso je 45
maso z ovci, které jsou vice nez jeden rok

staré. )
Zatimco skopové maso tvofi pouze 6% 35
svétové spotieby masa, reprezentuje 20

zakladni maso ke konzumaci v regionech
severni Afriky, na Blizkém vychodé, v Indii a 25
Casti Evropy.

20
Evropska unie je nejvétsim spotrebitelem
jehnétiho a &islo jedna v dovozu jehnééiho 15
masa, kdy 99 % dovazeného jehnéciho
pochazi z Australie a Nového Zélandu. V
Austrélii je pecena jehnéci kyta povazovana 5
za narodni pokrm.
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Zdroj: Faostat, Helgi Analytics

Vice informaci najdete na www.helgilibrary.com/indicators/index/sheep-and-goat-meat-consumption-per-capita
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Zatimco skopové maso tvofi pouze 6% svétové spotieby masa, 1.0 r 25

reprezentuje zakladni maso ke konzumaci v regionech severni 09
Afriky, na Blizkém vychodé, v Indii a ¢asti Evropy. .

0.8 r 20
Evropskd unie je nejvétsim spotiebitelem jehnéciho a ¢islo jedna
v dovozu jehnéciho masa, kdy 99 % dovazeného jehnéciho 0.7
pochazi z Australie a Nového Zélandu. V Australii je pe¢end 0.6 15
jehnéci kyta povazovana za narodni pokrm. 05
Mongolsko, Turkmenistan, Novy Zéland, Island a Recko jsou 0.4 - 10
domovem nejvétsich jedliki skopového a koziho masa. Podle 03
Faostatu sni Mongolové v priméru téméF 50 kg skopového a -
koziho masa na osobu za rok. Naproti tomu stfedoevropané 0.2 -5
skonzumuji méné nez pul kila masa na hlavu za rok. 0.1
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"Helgiho pointa" je produkt, ktery se snaZi poskytnout zajimavd statistickd data jednoduchou formou prevdzné medidlnimu sektoru. Pokud
Vds tato sluZba zaujme, vice naleznete na www.helgilibrary.com/daily. Pokud mdte zdjem odebirat nds report pravidelné, zaregistrujte se
na www.helgilibrary.com/user/register a odebirejte kaZdy den zdarma report spoleéné s pfiloZzenym datovym souborem. Pokud budete mit
jakékoliv dotazy, ndvrhy Ci pfipominky, kontaktujte nds prosim na info@helgianalytics.com.
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ABOUT HELGI ANALYTICS
Helgi Analytics is a consulting company based in the Czech Republic. The company mainly provides consultancy in the area of financial
services and real estate and focuses primarrily on the region of Central and Eastern Europe.

Helgi Analytics also runs a web application called Helgi Library, which is a database/library offering data and analyses on more than
95% of the world's economy and population. The Library aims to bring interesting statistical data and analyses to a wide audience
under affordable conditions. If you wish to get more details, please visit www.helgilibrary.com or contact us at
info@helgianalytics.com.

Helgi Analytics
Eliasova 38, Prague 6
160 00, Czech Republic
www.helgianalytics.com
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DISCLAIMER

2012, HELGI ANALYTICS LTD. ALL RIGHTS RESERVED. All information contained herein is protected by Copyright Law and no such information may be
copied or otherwise reproduced, in whole or in part, in any form or manner, by any Person or Company without Helgi Analytics' prior written consent. All
information contained herein is obtained by Helgi Analytics from sources believed by it to be accurate and reliable. Because of the possibility of hum
and mechanical error, as well as other factors, however, all information contained herein is provided without warranty of any kind. Under no
circumstances is Helgi Analytics under any liability to any person or entity for any loss or damage caused by any error, or other circumstance or
contingency within or beyond the control of Helgi Analytics or any of its directors, employees, or agents in connection with the procurement, collection,
compilation, analysis, interpretation, communication, publication, or delivery of any such information, or any direct or indirect damages whatsoever. The
financial reporting, analysis, projections, observations, and other information contained herein are, and must be construed solely as, statements of
opinion and not statements of fact or recommendations to purchase, sell, or hold any securities.




